
Social Media Do’s & Don’ts

Lara Bowman l.bowman@msstate.edu

Communicating through Social Media



Objectives

 Who’s using Social Media?

 Facebook

 Social Media Etiquette 

 Understanding your Settings



Social Media Use

73% of online adults 
now use a social 
networking site.

52% of online adults 
now use multiple social 

media sites.

Pew Research Center
Social Media Update 2014

Jan. 9, 2015



Social Media Use



Social Media Use

 2 Way Communication



Facebook



Facebook Algorithm

 Controls what you see in your newsfeed

 You do not see the posts of every person you 
follow

 You will only see the posts of the friends and 
pages you interact the most with



 Profiles
 Generated when individuals open an account
 Terms of service allow only one profile per individual
 A profile can be converted to a page

 Groups
 Communities centered around a topic (open, closed, and secret); 

only individuals can create groups
 Focused on discussion and community, not promotion
 Groups cannot be converted to a Page

 Pages
 Designed for businesses, organizations, etc.
 Fans have to “like” page to receive content
 Most resembles a “website” within Facebook

Facebook Channels



Profile vs Page

Facebook Profile
 Individual Account
 Friends
 Approve who sees 

your content

Facebook Page
 Organizational Account
 Likes
 Open to the public
 Schedule Posts
 View Insights
 Multiple Users
 Use for paid 

advertisement







Facebook Groups 

 Public – this group is open to the public to join

 Closed – group is open to the public, but 
members must be approved to join

 Secret – member must be invited to join to the 
group 



Features of a Facebook Page

 Insights

 Schedule Posts

 Page Roles

 Paid Advertising



Insights



Insights



Schedule Posts



Page Roles



Facebook Engagement

 Like

 Comment

 Share

Engagement = Reach



Social Media Etiquette

 Think before you post

 Wait before you post

 Proofread before you post

 Add picture/s or a video



Social Media Etiquette

 Reply to comments/posts on your content

 Like or favorite a comment on your content

 Engage with followers by leaving a comment or 
liking their post



Social Media Etiquette

 Be cautious of what you like and share of others

 Would this be offensive to your friends

 Pictures/videos – keep it clean!



Social Media Etiquette

 Social media policy at your employer

 Should you have you a social media policy?

 Consider NOTHING PRIVATE



What to Post?

 Self-Promotion

 Community events/involvement

 Family/friends



What to Post?

 Pictures

 Website Links

 Digital Images



When to Post

 Don’t post back to back 

 Don’t post more than 3 – 4 times a day on 
Facebook

 Posting limits vary by social media platform



Know your Settings

 Who can see your profile?
 Who can post on your profile?
 Who can tag you in posts & pictures?

 Take control of your content and what people 
tag you on Facebook



Settings: General 

 Change e-mail address or password



Settings: Security

 Securing your log in settings



Settings: Privacy

 Who can see your content and contact you 



Settings: Timeline & Tagging

 Who can see your timeline and who can tag you 



Settings: Blocking

 Block annoying friends, game requests, etc.



Settings: Notifications

 How you are notified about interactions on Facebook



Web Outreach Team

 MSU Extension will create a 
standard website for your 
county

 County is responsible for 
providing the content for the 
website and the following 
fees:
 Website Design Fee $100
 Yearly Website Hosting Service $125
 Yearly Domain Fee $15 and up

 MSU Extension will train 
you how to update and 
maintain the website

 Contact for more info:

Sarah Pittman
s.pittman@msstate.edu

662-325-1985



Questions

Lara Bowman
l.bowman@msstate.edu

662-325-3226

FOLLOW US
@msuescto @msuextservice
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